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Adpoint Innovations

Enabling revenue growth
and diversification

Workplace transformation

Improving sales performance and
organisational efficiencies
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Podcast ad growth is credited for growing A e
digital ad revenue at the New York Times. = I|neu p




Campaign
Planner

» Faster campaign setup

* Improves revision
efficiency and accuracy

* Flexibility in budget
calculations
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(% PARENT/CHILD PACKAGE BOOKER

Child Ads
Octaks
Digital - ROS - Desklop

Ag size: UPU(
O Ad Type: STANOARE

Digital - ROS - Desklop

tfChild TO Semple B

Poeing IS TG

Bowe Price Booked Batie DwiAbIy

Parent-Child
Booking

* Optimised monetization
* Inventory control

* Flexibility for adjustments
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= adpoint = e Y HOME Tuesday, September 5, 2023

= ) 2 3 ®a O
"s'k Quote planner: Summer Campaign  seked (@ Primaniauated —— Oppo rtunltles

Opportunity Summer Campaign Opportunity stage New Quoted amount  101,000.00 GBP

Customer Aomizu Test Estimated amount 100,000.00 GBP Order 90277 Editquote  Back to opportunity E n h a n C e d

Simple quote item Detailed quote item

Media channel Print
Ad pattern Display ad

Basic Price
Edition Issue 7

Newspaper Local 1 07-09-2023 + * 5
Gross price
Section Group Section Color 15,624.00

st o - o - Improved forecasting

Ad size Specification Placing instructions Price Items (Applied items: 0)
NP | Full Page NP | ROP Pricing rules (Applied items: 0)

Type Media channel Ad pattern Media Placement Starts on Ad size
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Increased planning efficiency
Digital Online ad Digital Network A DNA | Sports - Leaderboard 8/1j2023 Mix Format (Leaderboard & Halfpage)

.
Digital Online ad Digital Network A DNA | Sports - Leaderboard 30 days 9j1/2023 728x90 | Leaderboard Fa Ste r O rd e r CO n Ve rS I O n

Digital Online ad Test Network Banner - mobile 7118/2023 120x90 | Button
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More than half of organisations expect
over 50% of their workforce to be hybrid

Collaboration across teams
leads to faster deal closure

Mypoint

Better communication
and collaboration

Real-time sharing of data

Higher quality proposals
and more deals closed




Projects

Streamlines workflows

Automation reduces admin

Better task focus
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FIND OUT

MORE?
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I ENABLING REVENUE GROWTH

el E— prom s
REDUCESALES NEW CUSTOMER NEW INCREASED
ADMIN EXPERIENCES PRODUCTS YIELDS
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PROOF YOUR BUSINESS

lineup

HELPING YOU
FUTURE




VSO

1. FUTURE PROOFING: SALES GROWTH

Less admin, more selling

*  CRM e-mail plugin
* Adpoint mobile app

* Quick mail generator
» Speech to task module

Grow your opportunity pool

* Intelligent lead nurturing

» Marketing automation for better selling

Fast-track opportunities

» Extended opportunity management

* Media planning recommendation tools




Slide 16

VS0 The three circles at the top are the key value propositions that you
need to bring to life; and the list at the bottom are the programme

we are delivering to support those value props
Vincent Sorel, 2023-09-15T15:58:04.975



2. FUTURE PROOFING: CUSTOMER EXPERIENCE

Lower sales & / NEXT GENERATION \

Customer management costs CUSTOMER
MANAGEMENT HUB

SELF-SERVICE BOOKING
MODULES

Happier customers

ASSISTED SERVICE
MODULES

Attract and convert POST SCALE CUSTOMER
new business MANAGEMENT

\_



Slide 17

VSO Add relevant icons
Vincent Sorel, 2023-09-15T16:10:44.361



3. FUTURE PROOFING: DIVERSIFIED GROWTH

Accelerate Digital Growth

&

/00adswizzm

Digital Audio

Meta Linkedin

Digital Marketing Services

Maximise Revenue Potential

Broadcast
Events
Adaptive ad bookings

Boost Audience Monetisation

£3 amplio

Audience monetization for media

Multi-channel revenue

Paywall

management




4. FUTURE PROOFING: YIELD OPTIMIZATION

/Performance-led Digital bookingx
Realize Ad Inventory

Potential In-app DlgltaI.YleId Management
(Discovery)

Data-led product recommendation
(Discovery)

Better campaign results New advanced media planning

Enhanced campaign planning

Simplified Booking Processes

Increase Campaign Value
Improved digital invoicing

(Discovery)

Online ad revisions enhancements
(Discovery)




DRIVING USER SATISFACTION = [ineup
On-going investment programme across
CRM - Analytics — OMS - Finance — Integrations
Performance - Self-Service
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FIND OUT MORE - TODAY'’S DEEPER DIVE SESSIONS - lineup

Enabling Reach and Revenue: Amplio Update: Innovating With Al:
The Lineup & Chartbeat Synergy Audience Engagement to Lineup’s Roadmap
Drive Reader Revenue

12:15 13:00 14:00 14:30 15:00

N

-~

11:15 12:00

CRM & Analytics Forum .
Lunchtime: Drop-In For Product Q&A

OMS & Analytics Forum

Lunchtime & Breaks: Demo Pods




